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ÅWhy now

ÅValue of emotion

ÅValue of narrative

ÅWhat is narrative

ÅWhat not to do

ÅWhat to do
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WHY NOW?

Hyperconnected people 
are inundated with 
information. 

You need to stand out 
from the clutter.
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EVERY 60 SECONDS ONLINE

http://www.dr4ward.com @drDR4WARD 
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UP YOUR GAME FOR DIGITAL

ÅNew digital and social 
media platforms have 
raised the bar

ÅAll businesses are 
global and local

ÅConversations are no 
longer bi-lateral or 
linear

ÅInternet is one huge 
echo chamber
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BUZZWORDS: BRAND NARRATIVE

ÅPeople want emotional 
connection

ÅSell a feeling not a 
product
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WHY EMOTION IS EFFECTIVE

Å85% of buying 
decisions are 
subconscious

ÅFacts shape 
decisions, 
emotions anchor 
them

"Metaphors are best 
received by the 
brain because the 
brain thinks in 
pictures, not words." 
Jurgen Klaric
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"Narrative writing 
creates the right 
pictures and 
emotions in our 
brains." 
Teresa Schmedding

WHY NARRATIVE IS EFFECTIVE

Tell your own 
story to make the 
emotional 
connection you 
want
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BASIC STORY

ÅLede

ÅNutgraph

ÅSupporting graphs

ÅRelevance order

ÅAnswers questions

Lede Nutgraph

Primary 
details

Secondary 
details

Kicker
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NARRATIVE STORY

ÅBeginning

ÅMiddle

ÅEnd

ÅCompelling plot

ÅCharacters

ÅConflict

ÅClimax

ÅConclusion www.harrys.com/our -story
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BASIC STORY

A Phoenix bank 
embezzler was 
murdered Friday 
night by a Fairvale 
motel proprietor. 

The proprietor, 
Norman Bates, is also 
accused of 
murdering his 
mother. 
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NARRATIVE?
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NARRATIVE STORIES

ÅUnfold through 
character, scene 
and action

ÅOften connect a 
little story to big 
story

news.nike.com/news/the-flyease-journey
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www.rotary.org/en/new -polio-strategy-working -pakistan
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NARRATIVE

ÅWriter withholds the 
story 

ÅBlend of facts and 
feelings

ÅLeads through pivotal 
scenes
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PIVOTAL SCENES

ÅPacing is slower to highlight 
moments of change

ÅUse specific nouns, muscular 
verbs, metaphor 

ÅUse intense dialogue 

ÅImmerse readers in the moment
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http://www.newyorker.com/magazine/2015/07/20/the -really-big-one@tschmedding



STRONG ENDING

ÅEmotional punch
Å Inspiring
ÅRight reaction

Ending is what has been learned, gained from the journey
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